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Upcoming Tradeshows:

Connect  Marketplace |  August

Dest inat ion East  |  October

Key Takeaways:

• Distinguish Portland, Maine from Portland, 

Oregon

• Encouraging interest in New England Site 

Visits

• Surprising airlift + train capabilities

• Planners loved experiential add-ons in KY



June 2-5, 2024

9 planners | HelmsBriscoe + 

Conference Direct

• 2 full days of experiences

• 7 Site Visits

• 20+ Partner interactions

• Countless referrals

Initial Takeaways:

• Portland has a city vibe with a 

rich variety of people and 

activities

• Attendees were enthusiastic 

and positive by the end, likely 

to promote the destination to 

other planners
Photo Credit: Visit Portland 



LIVE LOCAL. MEET LOCAL
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CVENT MID-YEAR TREND REVIEW DATA

• Experience-First Events

• Destination Depiction

• Service Requests

• Direct Referrals

• Planner Connection

5

Cvent, 7/11/24



• Send your information to the 

planner to market directly to their 

audience

• Give the planner the opportunity 

to have your information on file for 

present and future event + field 

events

• Be featured on the event’s website

•

• URISA | October 2024 | StoryMaps 

Map

• 400+ attendees | October 
2024
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ROUND TABLE 
DISCUSSION
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